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B PAINFUL

but staying where we are
pecause we do wnat we do
the same way we do It

S more painfu
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"BE THE

DIFFERENCE!
DON'T WISH IT"

Everybody is the same until you start talking.What you say defines
who you are, how you say it defines how far you will go and who
you will become! With today's dynamism, there are too many
variables at any given moment. Too many odds against us, and
to keep up, you must communicate more by saying less, work
smart before you work hard, you need to standout using the very
same resources, and most of all, you have to maximize the impact
you leave every single time!

To Change, you may have to endure pain, but staying where you
are by doing what you do, is even more painful! With a small leap
of faith, a big appetite for insights, and a pinch of innovation,
things can turn around

Experience new boundaries, and Unlock new opportunities.

You will never know what's on the other side until you've crossed
over
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PHILOSOPHY

One s success can only be measured by one's
ability to choose the best business partners
that

will consistently deliver value, sense of

VISION

It is our business to anticipate, fulfill and enhance

our true clients' growing business needs, to the
highest levels of satisfaction, through the endeavors
of our efficient team while progressively developing

our professional values that set us apart from others:

@

If we do not make enough difference that will
positively impact our industry, our customers'
customers and others' recognition/appreciation for
our services and ourselves, then we are better off
doing something else

BLA BLA BLA

Integrity & Pride in what we do Passion for
Excellence & Leadership

Ownership & Responsibility

Innovation & Update

RESPONSIBIITIES

Our acts and committments hold us
responsible towards

@ Our Business Partners

@ Ourselves

@ Our Team

(7 Our Industry

@ Our Community



FOR STARTERS,
WHY SETTLE
FOR ONE,

WHEN YOU CAN HAVE

AN ENTIRE

GR
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IN 4 COUNTRIES
@ WITH CURRENTLY

WORKED IN 25 == COUNTRIES
2
Ny WITH OVER 200 CLIENTS 19+

200000+
REACHED... Q EVENT ATTENDEES

30M+

SOCIAL MEDIA USERS

IN 5700+ '
WORKING DAYS... M—

o 3000+

CUSTOMER EXPERIENCE
ACTIVITIES

WITH THE SUPPORT OF SS @

2,000,000
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OUR BUSINESS PARTNERS

ABBOTT

ADES

Al-Rajhi Real Estate
Investments
Astrazeneca

Bristol Myers Squibb
Chipsy Egypt

Coca Cola

Corona

Emaar Egypt
Egyptian Promoters
Center

EGIC

Etisalat EQypt

Eva Pharma

Dell EMC

Doctors for life heart
centers

Dreamland (Sudan)
General Electric

Glaxosmithkline GSK
Henkel

Industrial Development

Authority
IDA

Intel Egypt
ITIDA (MCIT)

Jamjoom Pharmaceutical
Jazeera Pharmaceutical

Industries
Lenovo
Legion Zone
Masharea
Mars
Megabuild
Mondelez
Mundipharma
National Blood
Transfusion Center
(NBTC)

Nestlé

Nissan Egypt
Novartis Pharma
Pfizer

Roche

SAL

Savola Sime Egypt
Samcrete

Sanofi

Samsung

Sandoz

Save the Children Egypt
SCIB Asian Paints
Schneider Electric
SPIMACO

TABUK

Teashop

Town Team
Vodafone Egypt
Willows International
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JWE ARE NOT

HAT WE DO,
WE ARE

WHAT WE DO

oL
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We put HEART, MIND & SOUL
To create more POSSIBILITIES
Then add THE TWIST of innovation
To shape WHAT'S NEXT
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THE REAL DEAL

DESIRE ¢
VALIDATE <
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. THE WORLD HAS BECOME THAT PLACE, EVERYONE IS GOING HI-TECH,
. AND SO SHOULD YOU AND WE!
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1 (J Our partnership with Lenovo middle east includes a lot of
success stories in different aspects of advertising, we have
partnered in many offline and online events promoting their
products, and most recently we have partnered in
promoting Lenovo YOGA on TikTok for the Saudi youth.

| © our Challenge was reaching the highest number of viewers
in a creative and effective way through creating a TikTok
Hashtag Challenge, making use of people’s boredom at
home due to the COVID19 pandemic in the middle east,
especially in Saudi Arabia, as its reported that Saudi people
are the top users of TikTok in the region.
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!’
YOGA

A NEW WAY TO CHAT
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...............................................

© GOALS: o
~ Education, entertainment and brand awareness for our audience for Lenovo’s YOGA laptop through
its highlighted feature which is the laptop folding in 360 degrees, penetrating the youth segment
using TikTok in Saudi Arabia, and delivering Lenovo’s message which is “Smarter Technology”

O IDEA:

We chose the most trendy and engaging feature with TikTok audience which is
lip-syncing, through creating a song for Lenovo YOGA laptop, highlighting how YOGA
users are unique and “a step ahead” of everyone else by using our product,
also we’ve created a filter imitating YOGA’s feature which is the 360
degree foldable movement, adding a Lenovo laptop as a prize to encourage
people to participate in the challenge
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...............................................

O EXECUTION:

We partnered with x TikTok influencers and
boosted our challenge in its first days,
encouraging people to take part in Lenovo
YOGA challenge by giving away a new Lenovo

o laptop as a prize for one of the participants,
@moyadl e ¢ through #DoTheYOGADance hashtag, using
T ge—— Y our original song and filter made for the

And geta char

#DoThevoGA v challenge.

See transla

J1 OGA song - @The Arabicv
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Corona Choco ate has been a classic in many Egyptian minds, with many still

remembering fond memories of their childhood with the memorable chocolate.

Most of social media users don’t know much about corona or if it existed or not.

HOWWEDEALWITHIT: O

@ We started working on Facebook page in May 2017.

@ With the creative strategy we were successful in bringing back
nostalgia to our clients minds. Reminding them of the good old days,
that was their childhood memories.

@ By posting the corona launching campaign we reached more than

1M FANS, and attracted more than 60,000 engagements on our

content. Almost 90% of the reach was organic, which meant
people liked the content a lot.

L
B
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COMMUNTY |
THE CHALLENGE | MANAGEMENT| ™

@ Although we got high traffic and people liked the content, we received a lot of complaints that quality
of the products were not good enough and taste wasn’t the same anymore.

More than 29% of corona’s community on Facebook were having problems with the products.
We communicated with the client and briefed them of all problems we collected from social media
via our social media listening & monitoring tools.

@ They tracked the complaints which we provided them with and solved the production issues but
only two things remained: Trust and bringing back their love to the brand.
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@ By the end of 2017, we planned to

WE SOLVED THE '
| CHALLENGE THROUGH | CREATIVE STRATEGY

]

" PRODUCTION®

cheer up our target by creating SANTA CORONA campaign.

We posted that call to action “if you want to cheer up someone, post a photo with him/her and use

#SantaCorona and santa C

@ Surprisingly, hundreds of people e

orona will come and surprise him/her”.

ngaged on the post and most of them sent their photos.

Performance for Your Post
1 Corona ks W& Like Page ***
January 1- @ 1,377,731 people Reached
tel Sasasp s gl
! 1 4 558,834 video views
12,903 Reactions, Comments & Shares
9,326 8911 415
0 ke n Post n Shares
973 923 50
o Love On Post ©On Shares
887 &3 56
] 66 &0 ]
13 13 ]
o Get More Likes, Comments and Shares
Boost this post for 90.» ¢ to reach up to 20,000 people
P g S i 14 14 0
$ Ty On Post On Sha
1.377.7H1 131,160 A
People Reached Engagements Hops 748 568 178
OsD9K 271 Comments 848 Shares o S
oY Like e~
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We continued with our social media

~monitoring tools to report our audience

complaints to the client, which resulted in the 0
reduction of the reported complaints by time. 3

m m
_ 20

271% 15% 99 :

Complaints  Complainis =~ Complaints =~ Complaints
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@ Snaps from Corona’s Facehook account overall performance

| JAN 2018 TO APRIL 2019

—=
;} IJIL_:‘; ) '_"—:l__ﬁ_ -;<":= 5 1':—'.\'_'_ 'ch__'_,’;_n-_ LL .
~ Total Reach

I l s -
L]

33236 @

Positive Negative Others

62.18% 6.97%  30.84% | A
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@ Trillerg is one of Orchidia’s eye drops products, which is one of our _
favorite accounts because of the creative space it gives us. @

@ The Challenge we faced with Trillerg as a brand, was that it’s a

pharmaceutical brand, which is a bit hard to make people engage with and
love on social media..

@

%
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@ We used one of our favorite techniques which is STORYTELLING, in addition to
using our other tools and techniques as well to support.

Campaign name: /s~ s ,L ) joal KI @

|
|

RATIONAL:

We know how storytelling techniques attracts the general audience on social N

media, S0 we created a series of entertaining, appealing and funny scenarios for
eye redness and irritation that our audience and target personas can relate to. '

Q

7
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Trillerg Egypt ot
Published by 4 Doba R oy &

PL PRRTI P SUPINE: [P VUL S IUPN LIP0.% PUDIY. 0 DFe S S I PRI - SOPC D

5 ] S ey K4 s

el dia Yl plal e W g
Sy sl e Jo8

S |
e 3 A

o

L T;ill.erg |
f |

S orchida

fssl?‘m E 19"05 Boast Posl
Feopie Reached Engagements

Q&0 1« 181 Comments 112 Shares

o Like 2 Comment £ Share o~
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Overall Performance for Trillerg:

0cT 2017 (f

Total Impression
\-'_‘ 'I'_-,II.__;__’._';-l I.'\!‘:i 2 N W R ¥R I\;J

" L ot e

Total Engagement

@é Total Page likes

0 . +355,002
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O SUMMARY:

The objective of this campaign
was to showcase and portraying
the elegant and high-end units
that are offered




APRIL 2019

Q Leads: @OD
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Tears Guard
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Orchidlia

Flhsmeacesobood lrwd

GE Healthcare

RISE TO THE
CHALLENGE

Terms & Conditions

= Labor free of charge for repair of ventilators ond patient
monitors at GE Healthcare repair centers across Africa.

= 15% discount on all parts & accessories.

* 25% discount on annual CarePlan® service contracts if needed.
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TR OFFICES
7 o5 > CONTACTSQ

Morocco Office:

CAT Advertising SARL ,\
22 Rue du Parc - Boulevard Rachidi Eavot Off \
Casablanca, 20000 Morocco gyptmce:

4% & 5" Floor,
537 Jazeera Basin Street,

W\ \ Tel: +212 60 742 88 60

1+ floor, \
Othman Bin-Affan, Al Falah, Riyadh 13314

Tel. +966541142180
Email: info@237communications.com

UAE Office:
5™ Floor,
Unit No. 2H412-05-, Bldg No. 2, Plot No.
554-550,

J&G DMCC. Dubai, UAE

Tel: +971 55 846 6718 / +971 55 275 5882
Email: info@237communications.com
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